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We move commodities from where they are 
to where they are needed

Our industrial business spans the metals 
and energy markets, producing multiple 

commodities from over 65 assets

Assets and natural resources
• Many long-life and high-quality 

assets
• Value over volume approach
• Embedded network and 

knowledge in marketing 
operations

Our people and partners
• Established long-term 

relationships with customers and 
suppliers

• Major employer with c.140,000 
employees and contractors 
globally

Financial discipline
• Disciplined capital deployment
• Marketing hedges out the majority 

of absolute price risk
• Marketing profitability driven by 

volume-driven activities and value-
added services

Unique market knowledge
• Finding value at every stage in the 

commodity chain

Inputs and resources on 
which our business model 
depends:

Output and impact on 
stakeholders

• Unique position in producing, 
recycling, sourcing, marketing and 
distributing the commodities that 
enable the transition

• Portfolio of critical minerals and 
energy necessary to meet the 
needs of today and tomorrow

• Leading CO2e emissions reduction 
targets for scope 1+2+3 emissions 
to 2035 with net zero ambition by 
2050

• Significant pipeline of future 
critical mineral growth options

• Flexible business model that 
adapts quickly to changing 
conditions and is ideally positioned 
for the future
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https://www.glencore.com/media-and-insights/news/umicore-and-glencore-develop-partnership-for-sustainable-cobalt-supply-in-battery-materials
https://www.glencore.com/media-and-insights/news/sk-innovation-to-secure-significant-volume-of-cobalt-in-long-term-supply-deal-with-Glencore
https://www.glencore.com/media-and-insights/news/samsung-sdi-and-glencore-extend-their-long-term-strategic-cobalt-partnership
https://www.glencore.com/media-and-insights/news/glencore-and-general-motors-enter-multi-year-cobalt-supply-agreement
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